Contents

Acknowledgements 7

Foreword (Andy Ross) 9

I. The Art of Bruegel and the Folklorist 13

I1. e-Folklore as a Part of Digital Culture 21

I11. Towards a Digital Folklore Heritage 39

IV. Post September 11: Global Fear vs Digital Humour 57

V. The Haiti Legends Revisited and the Power of e-Rumour 69
VI. The Global Dating Phenomenon 81

VIl. Matchmaking through Avatars: Social Aspects of Online Dating 101
VIII. The Global Food Story and the Internet 117

Bibliography 133



